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	ECON 211 Principles of Microeconomic Theory

An analysis of the institutions and processes involved with the production and distribution of goods and services. Topics include economic theories and applications dealing with demand, production, markets, prices, factors of production and the allocation of resources. CMA and CGA transfer course.
	ECON 1030 Microeconomics

The pricing system, the functions of supply and demand, the theory of the firm, the cost functions, the consumer behaviour, the perfect competition, the monopoly, etc.
	ECON 2301 Principles of Microeconomics (4)
Basic micro-economic concepts; introductory analysis of the determination of prices and output in different market situations; public policy.
	Microeconomics 2321

The course is designed for students who will need competence in employing the tools of economic analysis within their major studies and in subsequent careers. It is the study of markets, resource allocation, consumer and producer behaviour, production costs, market structure, and the role of the government in a market economy.
	Microeconomics (LE, LRC)

It involves the basic analysis of the market and the firm, pricing and production in perfect competition, monopoly, etc. The analysis of equilibrium and economic welfare theory.
	Microeconomics

Students will learn the theory of the economics and will apply this knowledge in interest of the national welfare.

	ECON 212 Principles of Macroeconomic Theory

An analysis of the determinants, level, and fluctuations of national output, employment and prices. Economic theories dealing with fiscal policy, monetary policy, economic growth and international trade are discussed. CMA and CGA transfer course.
	ECON 1020 Macroeconomics

Concepts of national accounting, general balance, investment and consumption functions, the tax policy, the currency, the banking structure, the monetary policy, international exchanges and growth
	ECON 2302 Principles of Macroeconomics (4)
Basic macro-economic concepts; introductory analysis of the determination of national income and employment; money and banking; fiscal policy in a global context.
	Macroeconomics 2320

Study of aggregate economic issues such as inflation, unemployment and growth. Macroeconomic is very much concerned with the effects of government activities and policies, particularly monetary and fiscal policy, upon the economic health of society.
	Macroeconomics (LE, LRC)

It involves the   understanding of the concepts, variables and indicators (GNP, GDP, inflation rate, employment, etc.) in order to analyze and solve problems of National economy. 
	Macroeconomics

The objective of this one is to understand the concepts, variables and indicators in order to analyze and solve concrete problems of the economy.

	
	
	
	
	
	Economical and Political Structure of Mexico

At the end of the course, the students will know the global aspects that define the Economical and Political Structure of this country.
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	ECON 2040 Questions of the contemporary economy 

Study of the actual economic events at the regional level as well as national and international level. Analyze of the origin of these questions, their impact and their ramifications. Study of the institutions and the structures which influence these events and the public policies who are interested in these questions.
	
	
	Economical Geography

It involves the study of economical geography at local, national and global levels, analysing the economic activities and social indicators in each level.
	Political and economical geography

Helps to understand the complex relationships between the different macroeconomic indicators, and the way they affect the different sectors of society.

	ECON 306 

International Trade

A discussion and analysis of the theory and practice of international trade. Topics include the determinants of trade; the gains from trade; the political economy of protection; types of free trade arrangements; trade, growth and development; bilateral and multi-lateral trade disputes.
	ECON 2600 International Economics

General balance and the role of the international trade. The balance of payments and movements of capital. International marketing policy and pattern of trade. The problem of the exchange rate. International financial institutions (International Monetary, the World Bank.) and mechanisms international exchanges financing. The problem of the euro-dollars and the petrodollars. The phenomenon of the multinational: the problem of the direct investments abroad and the operations on the international financial markets. Their sources of financing. The control of multinational…
	ECON 3107 Global Economic Analysis (4)
Analysis of the microeconomics and macroeconomics of global trade, growth, development, investment, foreign exchange markets, international capital movements, global competitiveness, international treaties and laws.
	
	International Economics 

It is focused on international trade, the macroeconomic environment of   exporting and international marketing, the target country to export and the strategies for market penetration.  The analysis of exportable products and the government help and policies to export.


	World Economics

It’s an analysis of the relation between international trade, countries cooperation and economics integration.
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	ECON 306 International Trade

A discussion and analysis of the theory and practice of international trade. Topics include the determinants of trade; the gains from trade; the political economy of protection; types of free trade arrangements; trade, growth and development; bilateral and multi-lateral trade disputes.

	
	
	
	International trade

It  includes  the  analysis if international trade environment, the free trade agreements  and the national economy development
	International trade

Provides the basic concepts and their relation with the national development.

	MGMT 292 Organizational Behaviour

A study of how behaviour generated by people in organizations affects the individual, relationships with others, and performance in groups with focus on the way organizations function as a whole and the factors which relate to effectively managing organizations.
	ADRH 3222 Organizational Behavior

Study of the administrative aspects of the human relations. It is the relation with individuals having various interests inside and outside the organizations. The emphasis is placed on the administrative importance of these factors as they deal with employees and other representative groups.
	MGMT 3614 Organizational Behavior (4)
Current theory and research of individual and small group behavior in the organization.
	Managing People and Work 3340

Provides an introduction to polices, organizational behavior, and theories and practices used by managers to reach objectives.
	Organizational Behavior

It involves the study of group and individual behaviour   in organizations; the synergic organizational behaviour and the consequent organizational learning.
	

	
	
	
	Advanced Organizational Behavior 4348/sub 4320
Students will study the individual human behavior, group dynamics, and team building in an organizational environment. Also considers the impact of interpersonal relations on worker productivity and job satisfaction.
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	MGMT 293 Human Resource Management

An overview of the knowledge and skills needed to recruit, manage and develop employees to benefit both the organization and its people. Topics include role of a manager, recruitment and orientation, interviewing skills, training and development, coaching, performance management, maintaining a harmonious work environment and managing change.
	ADRH4222 Human Resource Management 

Nature and function of the personnel management, training and development of the personnel, supervision and evaluation of the employees; evaluation of employment and salary administration; trade-union organizations and collective bargaining, settlement of the complaints and the strikes; administration of the services to the employees. Practical applications of industrial, public and hospitable administration.
	MGMT 3610 Human Resources Management (4)
Fundamentals of strategic human resource management from the perspective of human resources professionals and general managers. Focus on how firms use human resource functions, such as recruitment and selection, training and development, performance management, compensation and benefits, to gain a competitive advantage.
	Human Resource Management 3346

Examines the role of personnel/ human resource management in organizations. Emphasizes selecting, developing and compensating the organization’s human resource.
	Human resource Development

Human resources  management, job analysis,  training and development of the personnel, supervision and evaluation of the employees; evaluation of employment and salary administration; trade-union organizations and collective bargaining, settlement of the complaints and the strikes; administration of the services to the employees
	Human Resource Management

Students learn the importance of the human resource in an organization, and the way it has to be managed.

	MGMT 396 International Human Resource Management An examination of organizations across borders and cultures. Topics include the global manager's environment, the cultural context of intercultural management, intercultural relations, organizational behaviour, and human resource management.
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	MGMT 192 Principles of Management

An examination of the process of achieving organizational goals through the use of strategic and operational strategies involving the four major management functions: planning, organizing, leading, and controlling.
HOSP 180  

An examination of management from a functional perspective. Topics include the functions of planning, organizing, staffing, leading and controlling; developing concepts and applications relevant to service organizations; and the management of systems and sub-systems. 
	ADMN 1200 Management

Introduction to management. The organization and its environment. The planning. The organization. The management. The supervision. Decision making. The work of managers.
	MGMT 3600 Theories of Management (4)
Management is viewed as a process involving the utilization of human resources to accomplish organizational objectives. Critical analysis of descriptive and normative theories of formal organization, including a consideration of organization structure, communications, planning, and control.
	
	Management ( F0026)

Evolution of management theories, the work of managers,  the organization  as the cell of modern societies and an introduction  to strategic planning
	Management

This course includes the different management theories and the process to manage a corporation.
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	MGMT 381 Entrepreneurship

An introduction to entrepreneurship and entrepreneurship, exploring the risks and benefits of start-ups, either as an independent business person or within the context of a company. Topics include developing and evaluating business opportunities and starting a new venture, including the preparation of a business plan.
TRMT/HOSP 421    

An opportunity to evaluate the planning, concept and menu development and financial proformas, using a computerized management simulation. Interpersonal and team building skills are sharpened under the pressure of decision making in a competitive environment. Students draw upon their previous co-op industry experiences to devise their business strategy.


	ADMN 2220 Entrepreneurship

Entrepreneurship prospects-characteristics for the entrepreneur. Development of aptitudes and the role of the entrepreneur by inculcating the mechanism of creation of entrepreneurial projects.
	ENTR 4485 Establishing New Enterprises (4)
In-depth coverage of procedures for setting up new businesses and of problems confronting managers during the critical start-up period; extensive use of cases, situational analyses, and projects.
	3310 Fundamentals Of Entrepreneurship 

This course provides a foundation of knowledge and tools necessary to successfully plan, design, and start a new business venture and to reduce or avoid many of the problems encountered by such ventures. Lectures, case studies, and discussions are used to examine the issues and problems faced by new business ventures.
	Entrepreneurship

Focus the prospects-characteristics for the entrepreneur. Development of aptitudes and the role of the entrepreneur by inculcating the mechanism of creation of entrepreneurial projects: knowledge, abilities and market information.
	Entrepreneurship

This course provides students with a view of entrepreneurship as a process of economic or social value creation, rather than the single event of opening a business. This process applies equally well whether the result is a for-profit business enterprise or a not-for-profit social enterprise. The course reflects the most recent research in this discipline, focusing on the distinct phases of opportunity recognition, assembly of the financial and human resources needed to develop the idea, and launching the new venture. The course includes lectures, discussion, class exercises, and class visits by entrepreneurs.
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	MGMT 323 International Business I

An introduction to the essential elements of international business. Topics include modes of entry, theories of international business, cross-cultural issues, the legal environment, trade theory, the multi-national corporation, exchange rate effects, foreign direct investment, functional management and operational concerns of business in the international arena.
	ADMN 3212

International Business

The impact which can have the international environment i.e. the political elements, economic, sociocultural on multinational firms trading in foreign countries. The course also includes/understands the following aspects: foreign national environment, elements of the economy and international finance and, finally, the management of a firm in a foreign country.
	MGMT 4670 Multinational Business (4)
A study of the leading technical, environmental, and management features peculiar to the operation of the U.S. firms in foreign countries.
	
	
	International Business

The objective of this course is getting the knowledge, techniques, experience and abilities about international management.

	MGMT 496 Strategic Management Issues

An advanced study of the policy and strategy for an entire organization. Topics include strategic planning, decision making, business opportunities and threats.
	ADMN 4212 Strategic Management

Development of administrative strategies. Delimitation of the concept of administrative strategies; functions, limitations and evaluation criteria. The company and its environment: The relationship between opportunities and the resources. The company and its strategies: The relationship between the strategies and personal values. The company and its social responsibilities: The interface between the administrative strategies and the moral values.
	MGMT 4650 Seminar in Strategic Business Management (4)
Capstone course that takes a top management perspective and integrates the functional disciplines into decision-making. Emphasis on evaluating complex business situations, integrating theory with practice, and presenting comprehensive strategic business plans.
	Managing Policy and Strategy 4347

Provides a review of the basic organizational functions and emphasizes the nature, development, and implementation of an organization’s strategy. Uses lecture, discussion, case studies, and organizational simulations as means of developing decision-making and problem-solving skills.
	
	Strategic Management

Through this course the student gets a general comprehension of strategic management process and its application to the enterprise.
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	International Trade Logistics

Study of the basic concepts and its roll in entrepreneur strategy.

	PHIL 330 Professional and Business Ethics

An examination of ethical issues arising in the contemporary professional and business setting; emphasis is on the mastery of representative ethical systems and concepts and their application to actual situations.
	
	MGMT 4500 Business, Government, and Society (4)
The relationships between business managers and the social, economic, and political environment within which they operate; business ethics, antitrust policy, social responsibility, and consumer protection.
	
	Ethics

Students will reinforce his moral values and social behavior in order to help them to make right decisions in his professional and social life.
	Professional Ethics

Involves deep reflections that will help the student to make right decisions in his daily behaviour.

	MGMT 392  Negotiations 

A study of the negotiation process; preparing for negotiations, various negotiation strategies and post-negotiation issues. The course is of specific interest to students in management and marketing.
	
	
	
	
	

	MGMT 495 Advanced Topics in Management 

A study of advanced topics in management of current interest. Students interested in this course should consult the Department Chair regarding when this course is to be offered and what substantive areas are to be studied.
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	MGMT 450 Operations Management

An introduction to pro-blems and analysis related to the design, planning, control and improvement of manufacturing and service operations. Topics may include supply chain management, process analysis, project analysis, materials management, production planning and scheduling, quality man-agement, reengineering, capacity and facilities management, service man-agement and operations strategy.
	ADGO2431 Operations Management

Functions of operation-production: Evolution and relationships with other functions of the company. Systems design operation-production: Design of the product/service and process technology management, localization, installation, capacity requirements planning. Stocks and supply planning. Management of quality and productivity.
	MGMT 3620 Introduction to Production and Operations Management (4)
Production and operations management in manufacturing and service enterprises; topics include: MRP II, inventory control, quality control, production planning/forecasting, productivity studies, international operations, equipment replacement, and quantitative methods and computer software applications.
	Managing Production and Operations 3344

Involves a conceptual and analytical examination of the strategic, functional, and operational decisions made as a part of an organization’s production/operations function.
	Manufacturing Process

It is an analytical  course about how Production and operations  are managed in manufacturing and service enterprises
	

	
	ADGO 3481 Operations Research

Linear programming:

Formulation, simplex method, sensibility analysis, interpretation of the dual variables and applications in finance, accounting, marketing, human resources and operation management. Network. Simulation, etc.
	MGMT 3100 Decision Science (4)
A survey of statistical data analysis and management science models as they are applied for decision-making in organizations. Topics covered include: regression, correlation, forecasting models, linear programming applications, project management, simulation and decision analysis. Emphasis on usage of appropriate technology and applications of quantitative models.
	
	Operations Research

Linear programming, Markov  analysis, PERT, EOQ  and   Queuing theory
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	ADGO 2433

Quality Management

The strategic role of quality, the function quality and its evolution, the cycle of quality, total approach of quality, quality circle, relation quality-productivity-cost. Quality measure, evaluation and quality control: technical approach, sociocultural approach, some statistical tools. Quality in service firms.
	MGMT 3626 Management for Quality Improvement (4)
Elements of total quality management, methods of and techniques in quality assurance, statistical process control and acceptance sampling. Emphasis on decision making and applications in quality improvement.
	
	Quality Management

The strategic role of quality, the TQM evolution,  5 S’s, the cycle of quality, total approach of quality, quality circle, Innovation, Quality measure, evaluation and quality control: technical approach, sociocultural approach,  and ISO norms
	Total quality on services
Through this course the student gets a specific knowledge on Quality to be applied on services and tourist businesses.

	MGMT 494 Strategies for Sustainable Development 

An examination of corporate and organizational sustainability. Topics include analysis of current economic, ecological, and social issues and their impact on business and its stakeholders; the corporation in society; social return on investment; the corporation in the natural environment; and social entrepreneurship.
	
	
	
	
	Ecology and sustainable development.

Student will know how the 

the ecological and economic environment and how this has to be considered on taken decisions to protect them and have economic incomes.  
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	MATH 1054 Mathematics of the business

Polynomial, logarithmic and exponential functions. Limits and derivatives. Extreme values and related rates. Simple integration. Linear systems of equations. Method of Gauss. Definition of the integral. Geometrical series and their applications in businesses
	
	Applied Calculus For Business And Economics 1395
The course is an introduction to calculus involving algebraic, exponential, and logarithmic functions including quantitative methods and applications used in business, finance, and economics. Calculus topics include limits, derivatives, optimization, and marginal analysis in business and economics. Problem solving and calculator technology  will be emphasized
	Financial Maths

Basic maths applied to business,  Polynomial, logarithmic and exponential functions,  simple interest rates, annual payments, amortization and   depreciation, etc.
	Mathematics of the business

Includes basic knowledge of the math applied to the business.

	
	
	
	
	Financial Maths

Basic maths applied to business,  Polynomial, logarithmic and exponential functions,  simple interest rates, annual payments, amortization and   depreciation, etc.
	Mathematics of the Finances

Includes: simple and complex interests, continuous payments, net present value, etc.
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	QUME 232 Business Statistics I

An overview of descriptive and inferential statistical techniques used in business. Topics include graphing, measures of central tendency, dispersion, sampling, and hypothesis testing and regression analysis. CMA transfer. CGA transfer in conjunction with QUME 436.
	STAT 2633 Introduction to applied statistics

Descriptive statistics for one or two variables: measurements of central tendency and dispersion. Charts. Covariance and correlation. Tables of contingency. Probabilities: basic concepts, conditional probabilities, trees of probability. Theorem of Bayes. Elementary laws: binomial, uniform, exponential and normal. Sampling
	STAT 2010 Elements of Statistics for Business and Economics (5)
Introduction to modern probability, descriptive statistics, estimation, hypothesis testing, and linear regression. Applications to business and economics. Prerequisite: completion of ELM requirement.
	Business Statistics 2330

Includes an introduction to descriptive statistics, probability theory (theoretical and empirical), discrete and continuous distributions, estimation and sampling concepts. An emphasis is placed on hypothesis testing including type I and type II errors.
	Introduction to statistics

It includes the study of descriptive statistics, probability and sampling. 


	Descriptive Statistics

Show the techniques for the collection and interpretation of the quantitative and qualitative data.

	QUME 436 Business Statistics II

A continuation of QUME 232. Topics include ANOVA, the linear regression model and multiple regression models, time series analysis, index numbers and decision making including linear programming.
	
	
	
	Inferential statistics

The students apply analytical procedures basing on sampling to infer results, and making decisions.
	Advanced Statistics

The students apply analytical procedures basing on sampling to infer results.
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	ACCT 100 Financial Accounting I

An introduction, from a user perspective to the principles and procedures of financial accounting. Topics include the conceptual framework, the accounting equation, and double-entry bookkeeping, the accounting cycle, an introduction to Generally Accepted Accounting Principles, and financial statement preparation and interpretation.
HOSP 120    

An introduction to the principles and procedures used to manage a service organization. Topics include financial statement preparation, cash flow analysis, the accounting cycle, computer applications, and use of the Uniform System of Accounts. 


	ADCO 1010 Financial Accounting

Introduction and comprehension of financial statements. Accounting information system. Use of accountable information. PCGR (generally recognized Accounting policies) and choice of the principles and the accounting standards.
	ACCT 3210 Cash Management (4)
Principles of cash management in a corporate finance setting. Focus on how financial accounting, the collection cycle, electronic commerce, information technology, investment strategies, debt, and international business affect cash management. Yield curve analysis
	
	Accounting

Financial information and Generally accepted accounting principles; journal and ledger,   balance sheet and Income statement.
	Financial for touristic business

This a basic and introductory course  to the financial area  focus on financial statements and financial administration



	
	
	
	2310 Principles Of Accounting I 

The course covers the fundamental principles of accounting; measurement, evaluation, and recording. The preparation and composition of financial statements is examined.
	
	Basic Accounting

An introduction to the essential elements and  topics to the accounting   include modes  control  and operations register
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	2311 Principles Of Accounting II 

The course is a continuation of the study of measurement, evaluation, and recording of business information as a basis for decision making. Evaluation of alternatives, profitability, and strategy are examined
	
	Cost Accounting 

Student will know about the cost and control on hospitality and turistic area.

	FNCE 130 

Introduction to Finance

An introduction to mathematical techniques used to determine the present and future value of cash flows. Topics include the financial management function, operating and financial leverage, working capital, current asset management, and sources of short-term financing.
	ADFI 2510 Managerial Finance

Introduction to the financial principles. Financial analysis: Comprehension of the financial statements, analysis per financial ratios, breakeven point and actions leverage. Financial planning and budgetary process. Management of the working capital. Financial mathematics. Introduction to the evaluation of the financial titles. Introduction to the analysis of profitability of investment projects.
	FIN 3300 Financial Management (4)
Theory and practices that underlie the financial manager's decision-making process. Capital investment analysis, capital structure, dividend policy, risk and return, and market valuation of the firm.
	Managerial Finance 3330

Basic problems and principles in financial management, with special attention to financial planning, asset management, sources of financing, and valuation of the enterprise.
	Introduction to finances 

Introduction to managerial finances and financial analysis, Mexican Financial system and its sources, as well as the profitability analysis. 


	Finances

The course is designed to apply the different techniques related to this subject, in order to make effective decisions that help the enterprise get its goals.
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	2311 Principles Of Accounting II 

The course is a continuation of the study of measurement, evaluation, and recording of business information as a basis for decision making. Evaluation of alternatives, profitability, and strategy are examined
	
	Cost Accounting 

Student will know about the cost and control on hospitality and turistic area.

	FNCE 130 

Introduction to Finance

An introduction to mathematical techniques used to determine the present and future value of cash flows. Topics include the financial management function, operating and financial leverage, working capital, current asset management, and sources of short-term financing.
	ADFI 2510 Managerial Finance

Introduction to the financial principles. Financial analysis: Comprehension of the  financial statements, analysis per financial ratios, breakeven point and actions leverage. Financial planning and budgetary process. Management of the working capital. Financial mathematics. Introduction to the evaluation of the financial titles. Introduction to the analysis of profitability of investment projects.
	FIN 3300 Financial Management (4)
Theory and practices that underlie the financial manager's decision-making process. Capital investment analysis, capital structure, dividend policy, risk and return, and market valuation of the firm.
	Managerial Finance 3330

Basic problems and principles in financial management, with special attention to financial planning, asset management, sources of financing, and valuation of the enterprise.
	Introduction to finances 

Introduction to managerial finances and financial analysis, Mexican Financial system and its sources, as well as the profitability analysis. 


	Finances

The course is designed to apply the different techniques related to this subject, in order to make effective decisions that help the enterprise get its goals.
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	FNCE 221 Personal Finance
Modeled on the Personal Financial Planning course offered by the Canadian Institute of Financial Planning in its Chartered Financial Planner program. Topics include identification of financial goals and priorities, budgeting, credit and debt, risk management, savings and investment, mortgages and buying a home, retirement planning, wills and estate planning, and preparation of a financial plan. 


	
	
	FINA 3330 Personal Finance
This is an elective course. The mode of instruction is lecture and discussion. Practical applications of personal financial planning, budgeting, and control. Special attention to the use of credit, insurance, savings, retirement planning, and housing finance. On demand.


	
	

	HIST 102 World
History 2

A survey of world history from approximately World War II to the present. Forces of global significance such as the Cold War, decolonization and social revolution are introduced. 


	
	
	HIST 1320 World History II

Satisfies part of the general education world cultural traditions requirement. Required for BA/BS history majors and minors and BSE-Social Studies (history emphasis). Students examine development of modern industrial and urban society from the seventeenth century to the present. Lectures, discussion, analysis of documents, writing.
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	PHIL 111 Knowledge and Reality

An introduction to the philosophical method of reasoning, notions of argument and validity, nature of explanation, ideas of meaning and understanding, specific skeptical arguments (e.g., relation between mind and body, the existence of minds other than one's own, existence of God).


	
	
	PHIL 1301 Philosophy for Living

A general education elective satisfying the humanities requirement. Develop basic skills in critical thinking, emphasizing clarification of personal values, major views of human nature, and issues in philosophical thought. Combines lecture and discussion methods.


	
	

	ENGL 125 An  ntroduction to the concept of literary genres that explores the relation between literature and its historical and cultural contexts. This course emphasizes reading, research, and writing. Note: Students are not permitted to register in more than one first-year English course concurrently.
	
	
	ENGL 2305 Course Objectives: The most important objectives of this class are to gain an appreciation and understanding of literature in general, of how one reads a serious work of literature, of how culture shapes literature, of how literature is a great

human art and how it reflects human experience, and of how one understands and writes about literature and literary experience.
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	FNCE 330 Corporate Finance

Corporate Finance will present the student with mathematical, statistical, and analysis tools useful in evaluating risk, judging investment proposals, examining fundraising alternatives, and understanding international financial management issues.
	ADFI 2520

Investment decisions

Financial markets. Issue of the titles. Advanced financial mathematics. Evaluation of financial titles. Thorough evaluation of investments in a certain context and risk. Fusions and acquisitions of companies.
	FIN 4310 Investment Analysis (4)
Introduction to security analysis and portfolio management.
	
	Formulation and Evaluation of Investment Projects

It involves comprehension of financial markets, interest rates and investment requirements. Applies financial mathematics techniques to evaluate investment projects in order to determine project profitability and feasibility.
	Evaluation of Investment Projects

Applies a mathematic methodology using qualitative and quantitative factors to evaluate investment projects.

	
	
	
	
	
	Finances

The course is designed to apply the different techniques related to this subject, in order to make effective decisions that help the enterprise get its goals.

	FNCE 423 

International Finance

An introduction to the theory and models associated with international financial management. Topics include models of spot exchange rate, forward rates and exchange rate determination, balance of payments, effects of monetary and exchange rate policy, short-term borrowing, international investment and capital flows, managing international financial risks, import and export.
	ADFI 4510 International Finance

To familiarize the participant with the international financial environment and the variables which distinguish it from the national context To identify and evaluate the risks related to the international operations. Analyze the cover strategies allowing to reduce the exposure to these new factors of risk
	FIN 4375 International Business Finance (4)
Financial aspects of international business including international financial markets, foreign exchange management, foreign investment, multinational capital budgeting, working capital management, financing of international business including import-export financing and international banking.
	
	
	International Finances

This subject will help to understand the problematic of the multinational enterprises through the study and analysis of the international financial system.
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	MARK 160 Introduction to Marketing

A survey of the marketing function and process at the firm level. Topics include examination of the marketing environment; the critical elements of the firm's marketing mix; product, pricing, distribution, and promotion variables; contemporary trends in marketing; buyer behaviour and marketing research.
HOSP 215 

An examination of marketing services, including the difference between marketing services and goods, the marketing mix, and market research techniques. Includes the analysis of market position, marketing strategies and the development of a marketing plan.


	ADMK 2310 Marketing

The role of modern marketing. Controllable variables and the marketing environment. The market and marketing strategies. The information system marketing. The product concept. The dynamic management of the product and distribution. Pricing. The marketing communication and marketing communication mix.
	MKTG 3401 Marketing Principles (4)
Introduction to marketing principles, functions, and methods in creating and delivering value; evolution of the modern marketing system; market structure; internal and external variables in the design of marketing program including product, price, promotion, and distribution; social, legal, and ethical responsibilities of marketing.
	Marketing 3350

This course is programmed to examine the marketing functions and the successful marketing processes. It will provide the student with an understanding of marketing concepts, practices, terminology, associated technologies including information technology, practical applications, and how marketing relates to other business functions and activities.
	Introduction to Marketing

This course involves  the study and analysis of marketing concept and functions, the marketing environment, the market and  marketing strategies,   the product  and consumer  approach in the marketing mix  and the legal environment  Marketing in Mexico
	Marketing

Involves basic marketing concepts and market techniques.
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	MARK 260 Buyer Behaviour

A study of the various influences affecting the buyer in the purchasing process. Buyers might be end consumers or may be from industry or govern-ment. Psychological, sociological, economic and demographic influences are considered. Topics include various decision-making models, as well as their impact on market research design, data col-lection and interpretation. Knowledge of buyer behaviour is essential to understanding marketing communication, professional selling and other areas of marketing.
TRMT/HOSP 311  

A consideration of the concepts of consumer behavior and the practical implications of these concepts to the hospitality industry. Students learn how to design hospitality and tourism products through an understanding of consumer needs, and how to design marketing strategies that will influence the consumer to purchase these products.


	ADMK 2353 Consumer Behaviour

Consumer problems: its importance, its complexity. Principal analyse of the theoretical approaches. Consumer motivation. Fundamental aspects of consumer behaviour: influences, culture, classes, attitudes and the purchase process.
	MRKT 4417 Consumer Behavior (4)
Survey of theoretical foundations of consumer decision-making; in-depth analysis of contemporary factors influencing consumer behavior, including social, cultural, and psychological dimensions; extensive outside readings and case applications; student project required.
	
	Consumer Behaviour

Consumer behaviour facing marketing since an individual and  social approach.
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	MARK 366 Marketing Research

An analysis of the principles, techniques and practices used to design, administer, and analyze market research. Topics include qualitative and quantitative approaches to marketing problems, computer applications, and statistical concepts relevant to market research.
	ADMK  3352 Commercial research

Information and research systems in marketing. The problem definitions and the planning of a marketing research. Gathering, analyzing and the interpretation of marketing data. Practice applications related to the various aspects of marketing.
	MRKT 4412 Media Planning (4)
Media choice related to advertising and promotion strategies; media data sources, syndicated services. Researching media for a specific product, structuring optimum media mixes, developing/managing media budgets; using computers and commercial computer services in deriving media schedules.
	
	Market research

An analysis of the principles, techniques and practices used to design, administer, and analyze market research. Gathering, analyzing and the interpretation of marketing data. Practice applications related to the various aspects of marketing.
	

	MARK 368 International Marketing

An examination of the unique problems and opportunities for domestic firms to export/import or to expand their operations to other cultures in today's global markets. Topics include the marketing environments of some of the major international markets in terms of their political/legal, techno-logical, economic, socio-cultural and competitive environments; and market-ing planning in different cultures and countries.
	ADMK4315 International Marketing

This course examines the market structure at international level. Emphasis on the variables which influence the market trends. The planning and the development of marketing programs (product, price, promotion, distribution) on the international market level.
	MRKT 4470 International Marketing (4)
Marketing management problems and techniques in international business.
	
	International Marketing

It includes proper knowledge of market structure at international level, and the international marketing environment in order to design strategies to penetrate foreign markets.
	International Marketing

Provides the proper knowledge to study international markets and design strategies to penetrate foreign markets.
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	MARK 366 Market Research

An analysis of the principles, techniques and practices used to design, administer, and analyze market research. Topics include qualitative and quantitative approaches to marketing problems, computer applications, and statistical concepts relevant to market research.
	
	MRKT 4470 International Marketing (4)
Marketing management problems and techniques in international business.
	
	
	International Market Research

At the end of the course the student will know the methodology to make market research, in order to facilitate the decision taking.

	
	
	
	
	
	International Commercial Policy

Includes aspects of economical and commercial politics used by the most important countries in the world.
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	TOUR 100  (3)  Introduction to Tourism 

An introduction to the role that leisure "plays" in contemporary society and how leisure affects the quality of life for the individual and the group. An historical and philosophical overview to understand the context of tourism.

HOSP 110  

An overview of the Hospitality and Tourism industry, focusing on understanding the complex nature of the industry.

TOUR 100  

An introduction to the role that leisure "plays" in contemporary society and how leisure affects the quality of life for the individual and the group. An historical and philosophical overview to understand the context of tourism


	RETO1000 Study in recreology

This course gives an overview of emergence and evolution of the leisure phenomenon. We make the analysis of the socio-economic and politic factors which influence its development. The basic concepts and the functions of leisure will be studied as well as the various methods of intervention. The student will be sensitized to the role of leisure organizations and the various professional fields of intervention in leisure.
	REC 1000 Introduction to Leisure and Hospitality (4)
An introductory multi-disciplinary and multi-cultural investigation of the implications of how leisure and hospitality contributes to the quality of life. Survey of institutions and organizations providing leisure and hospitality services to individuals and groups, examining the effects of ethnicity, dominant culture, age and ability on service delivery.
 
	
	
	Tourism and recreation theory

This course will show to the students the history and evolution concerning the tourism.
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	TRMT 351  (3)  Statistical Methods in Recreation and Tourism 

An introduction to the application of statistical techniques and software to the planning and management of recreation and tourism operations. 


	RETO2000 Education to leisure

The study of the concepts and the models of leisure education. The approaches, the strategies and the necessary tools to the establishment of programs intended for various customers will be explored. On the practical level, the students will examine the values attached to the leisure by doing personal or collective exercises.
	REC 3701 Evaluation and Research in Leisure and Hospitality (4)
Explore the use of data to make informed decisions as a manager in Leisure and Hospitality settings. Students will learn how to conduct a literature review, design surveys, collect and analyze data, and create reports using both quantitative and qualitative data. Community survey methods and techniques will be taught through active learning.
	
	
	

	TRMT 353  (3)  Community Development in Recreation and Tourism 

An examination of the social and political processes through which groups and individuals work to establish relationships and mobilize resources to fulfill community recreation and tourism needs. The role of the leisure service provider and development of the necessary skills and knowledge necessary to contribute to the community development process are emphasized.
	RETO2002 Community dynamics

This course aims at allowing the students to know the evolution of the community development and the principal concepts which guided this discipline during years. Different approaches that are used to carry out in-depth changes in communities and how the groups which constitute this community can take part in it. The role and the functions of the social organizer as an agent of change will also be discussed as well as the process of strategic planning as a tool of intervention.
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	TRMT 450  (3)  Volunteer Management 

An opportunity to engender an appreciation and understanding of the volunteerism movement. Specific skills are developed to meet the present and future needs of public and private sector use of volunteers. The application of management skills, training, education and professional development are addressed. Credit will only be granted for one of CONV 104 or TRMT 450.


	RETO2010 Voluntary help Management

This course aims at familiarizing the students to management of the organizations of the third sector and to the impact of those in the contemporary company. The role and the requirements of volunteer who work with the non profit organizations. In a particular way, recruitment, training and evaluation of volunteers will be discussed. Dynamics between the boards of directors and the general direction in the context of the non-profit organizations.
	REC 3010 Service Learning in Leadership, Hospitality and Leisure 2 (4)
Service learning in leisure, hospitality, clinical, school, college, and community settings. One hundred (100) hours of service with online reflection assignments connecting professional theories with professional service.
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	TRMT 475  (3)  Lifestyle Management 

An examination of the role of leisure and active living in today's society. Topics include the connection between the mind, body and spirit in leisure activities, and the contribution of active living to increased feelings of personal worth, energy and vitality.

	RETO2022  Leisure and personal life

This course is a reflexion on the contribution of leisure to the quality of the personal life. It will support the personal growth by the means of an educational process to leisure which will relate to the leisure knowledge and self-knowledge, the decision-making, the social abilities and the Community resources.
	REC 2400 Leisure, Self, and Society (4)
Multi-disciplinary, multi-cultural investigation of the impact of recreation, leisure, and learning on individual, community, and human behavior and development, including ethnicity, dominant culture, age, and leisure behavior. Leisure's impact on society and the quality of life.
	
	
	

	
	RETO2105 Concepts and theories of leisure

This course reviews the definitions, the concepts and the theories attached to the study of leisure or game. Many of these great paradigms will be studied starting from sociological or psychological prospects. Some of the concepts such as the motivation and satisfaction to leisure will also be discussed.
	REC 3000 Philosophy of Leisure (4)
Analysis of the roots of current practices, theories and philosophies in the fields of leisure, and hospitality. Introduction to leisure and its impact in the world's environment, the need to promote sustainable tourism and understanding cultural differences in leisure. Development of one's own philosophy, both personal and professional.
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	RETO2300 Leisure and special groups

This course relates to the community leisure of the people having handicaps or deficiencies. A great place is granted to the identification of the personal characteristics, the entertaining needs and the community resources. A glance on the attitudes supporting the community integration of people having deficiencies. The role of the specialists in therapeutic leisure working only in community will be defined.
	
	
	
	

	
	RETO2301 Therapeutic leisure

This course is an introduction to the principles of therapeutic intervention in leisure. It is especially centered on the institutional mediums. Among the discussed topics, let us stress the importance and the evolution of the therapeutic leisure as well as the supply and demand of the entertaining activities of the people having handicaps or deficiencies.
	REC 3800 Introduction to Recreation Therapy (4)
Introduction to theory and techniques used in the practice of therapeutic recreation. Activity analysis, disability awareness, mainstreaming and integration, empowerment, learned helplessness, risk management, and quality assurance.
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	TOUR 190  (3)  Programming and Special Events in Tourism 

An examination of the principles involved in designing, implementing, and evaluating special events and leisure programs. Emphasis is on the rationale for the provision of services and the utilization of systematic program planning processes to meet identified needs. 


	RETO2401 Programs development

Analysis of the stages connected to the development and the establishment of entertaining programs. Study of the characteristics of the various customers. Tools and techniques necessary to the set-up and the operation of programs. Introduction to the program and project management softwares. At the practical level, development of an entertaining program intended for specific customers.
	REC 4300 Facilities Management and Administration in Leisure (4)
Management of leisure areas and facilities: clientele considerations, facility and outdoor area site planning; day-to-day operations of common leisure areas and facilities. Agency visitation required.
	
	
	

	
	RETO2411 Recreology and culture

Study of the structures of committees of reception and organization of artistic and cultural events. Analysis of the physical and technical components related to the cultural equipment, various budgetary processes (copyright, royalties, and prices fixing) and financing of arts (sponsors, subsidies). Marketing and promotion of cultural events. Analysis of legal aspects related to artistic events (negotiations, contracts, cancellations) to the policies of exploitation of show rooms, museums, art galleries...
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	RETO3002 Design in récréo-tourism

Initiation to the design process of the entertaining and cultural equipment. Analysis of installation and feasibility studies. Study of the standards in the safety and the accessibility of the equipment. Relevant elements to the management of the entertaining and cultural equipment. At the practical level, design of equipment.
	
	
	
	

	TRMT 324  (3)  Financial Management in Recreation and Tourism 

Applies financial management and planning capabilities, including financial ratios, budgets, program statements, risk management and working capital management.


	RETO3011 Récréo-tourist financing

This course will allow the students to deepen their knowledge of the entertaining and tourist organizations’ principal sources of financing. Traditional sources of financing for projects and the operation of the leisure services (subsidies, taxes, etc.) as well as the less traditional sources such as the sponsors, fund raising, lotteries, etc will be studied in-depth. They will also be initiated to the preparation of requests for financial assistance and budget estimates connected to the operations of the entertaining and tourist organizations.
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	TOUR 226  (3)  Law for Tourism Managers 

An introduction to the Canadian legal system and laws relating to human rights, tort, contracts, consumer protection, employment, insurance, agency, forms of business ownership, real and personal property, and environmental protection. Legal issues pertaining to tourism and travel industries in the context of improving tourism management, decision making, and service quality
	RETO3100 Legal framework in recreology

Presentation of the legal base for the leisure services: types of legislation affecting the leisure, the laws controlling the employees, the financing and the contracts in leisure. We will also discuss the fields relating to various aspects of civil liability in leisure.

	REC 4000 Administration and Budgeting in Leisure (4)
Study of organizational management including human resources, financial strategies (including introduction to preparing budgets), strategic planning, organizational culture, risk management, ethics, and legal aspects of management.
	
	
	

	
	RETO3101 Recreology and public sector

This course will present the history of the municipal, provincial and national intervention in regards of leisure; the involvement of the various stages of government in the field of leisure; the study of the options for the provision of services to the citizens and the organizations, analysis of the structures, the role and the mission of the various levels of government in regards of leisure; and the study of the role and the tasks of the professional in leisure on all the government’s levels.
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	RETO3105  Leisure and spirituality

This course will treat leisure and spirituality from the historical and scientific point of view like the various religious traditions. It will examine in particular the relation between the spirituality and the fields of outdoors and therapeutic recreation.
	
	
	
	

	
	RETO3180 Récréo-tourist economy

The course will allow the students to look further into their knowledge of the socio-economic factors which influence directly or indirectly the development of the entertaining and tourist resources. We will study the concepts of applied supply and demand to the resources and the entertaining and tourist services in the public and private sectors. We will also discuss the study of the economic and social problems particular to the phenomenon of the leisure in New Brunswick and in particular to the French-speaking context. The students will be initiated to the evaluation methods of the direct or indirect economic repercussions of the phenomenon of leisure and tourism.
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	RETO3201 Recreology and private sector

The students will learn the models of management of the private companies working in the recreology sector. We will also study the operating modes, the internal structure and the challenges of these companies which meet more and more needs for consumers who have spare time and discretionary money. The evolution of these companies in New Brunswick, and more particularly in the French-speaking areas, will be analyzed from concrete experiments.
	
	
	
	

	
	RETO3301 Therapeutic programming

This course examines the planning and programming methods of the therapeutic leisure services intended for the people having handicaps or deficiencies. The approach of the systems is particularly privileged in the development process of the entertaining programs. The course puts a great importance to the implementation of programs intended at the same time to individuals or for groups living in institutions.
	REC 3800 Introduction to Recreation Therapy (4)
Introduction to theory and techniques used in the practice of therapeutic recreation. Activity analysis, disability awareness, mainstreaming and integration, empowerment, learned helplessness, risk management, and quality assurance.
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	TRMT 392  (3)  Programming and Services for Seniors 

An examination of the leisure behaviours of seniors to determine how to plan for the provision of services for this sub-population. Population analysis and market segmentation is used as a means of determining participant functioning characteristics and participant needs, interests, and skills. 
	RETO3312 - Leisure and the elderly

 An overview of some great notions attached to the study of leisure for the elderly. The psychological and sociological factors influencing the entertaining practices of the elderly living in community will be analyzed. The course also discusses some broad topics such as community life and the educational activities.
	
	
	
	

	
	RETO3313 - Elders in institution

This course reviews the concepts, the principles and the services of therapeutic leisure intended for the elderly having deficiencies or handicaps. Some principles connected to the geriatrics and the therapeutic leisure will also be studied using concrete situations lived by the elderly in institutions.
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	TOUR 101  (3)  Introduction to Tourism Marketing 

An introduction to all aspects of tourism marketing including situation analysis, objectives, market segmentation, target marketing, budgets, marketing methods, monitoring, and evaluation. Particular emphasis is placed on understanding B.C.'s major market areas.


	RETO3400 Marketing and recreology

The course will allow the students to deepen their knowledge of the principal components of the marketing of the entertaining organizations. The characteristics of the market of these organizations will be examined to better understand the notion of the cultural, tourist and leisure products as well as the notion of specificities of the consumers. We will also study the necessary analyses to the preparation of a marketing plan and relevant general strategies to the organizations. The students will be initiated with the preparation of a marketing plan by privileging communications.
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	RETO3430  The tourist demand
The students will study the socio-demographic, economic and motivational characteristics of the tourist and those of the transmitting areas. Moreover, we will study the socio-economic and geographical characteristics the most favourable transmitting zones for Canada and particularly for New Brunswick and the Atlantic Provinces. We will also discuss the bond which must exist between the infrastructures of reception in a tourist destination and the socio-demographic, economic and cultural characteristics of a transmitting zone. The importance of the research and reliable data bases for planning and management of the tourist industry will be discussed. A better understanding of the expectations of the tourists will establish the bases of planning and tourist research.
	
	
	
	





	VIU
	Moncton
	CSU
	UCA
	Tabasco
	Colima

	TOUR 252  (3)  Adventure Tourism 

An examination of adventure tourism programming. Topics include day-camping, resident camping, wilderness trips, a variety of outdoor skills, program development and implementation, the responsibilities of the organizer, and legal liability. Includes a field trip.

	RETO3461 - Outdoor and ecotourism

This course aims at familiarizing the students with the basic concepts of the outdoor and the ecotourism. We will study the various processes of planning and the organization act of outdoor and ecotourism. The importance of the environment and ecology in the context of the contemporary organization will be explored as well as the basic concepts of ecology with a perspective to discuss solutions with the environmental problems connected to the use of the natural resources for entertaining and tourist in order to contribute to a durable exploitation of the natural resources.
	
	
	
	Environmental and tourism 

With this course the student will review the concepts, the principles and the services  required on different environment to practice the tourism on an appropriated way, with a great respect for the natural areas involved on ecotourism activities.

	TOUR 200  (3)  Human Resource Management in Tourism 

Topics include job analysis, writing job descriptions, conducting interviews and reference checks, staff orientation and training, and performance appraisals.

	RETO3473 - Human resources in recreology

This course aims at allowing the students to know the various functions of management in various non-profit institutions. We will also discuss the necessary competences and skills for a manager so that he is effective in the performance of his duties. The human resources management and the staff management are important components of the course.
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	TRMT 309A  (9)  Co-operative Education Work Placement III 

This is the third and final practical on-the-job training experience as described in TRMT 109. Admission is based on availability of space and the student's academic performance.


	RETO4000 Professional internship

This course is a six-month period practical internship in a leisure agency, approved by the internships’ committee. The students fully assume their role of professional speaker in recreology under the supervision of a professional co-operator in recreology
	REC 4896 Leisure Management Internship Placement (1)
Internship placement, must meet with advisor two quarters before intended internship, interview with intern sites, get a signed contract. MUST successfully complete LiveSCAN, including background check and fingerprinting. Interviewing techniques, networking and professional expectations will be discussed with advisor.
	
	
	Professional internship 

On period the students will applied their knowledge acquired during their academic courses, the internship will be on specific organization and it will depend on their professional area.

The internship has to be required 3 months in advance as minimum, with the specific numbers of hours required for their universities.

	
	RETO4002 Tendencies and recreology

An overview of various methodologies able to determine the current tendencies. The influence of some tendencies on the supply and recreational services demand will be examined. The thorough study of one or two contemporary authors will allow the students to make a serious reflexion on the evolution of leisure in our modern societies.
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	RETO4100 - Synthesis Seminar

In this course, the students are invited to share with their colleagues their experiences during their internship. They must identify the tendencies and the innovations in the field of intervention in recreology. The problem solving observed during the internship is an important dimension of the course. A part of the course relates to employment research techniques and on the future orientations of the profession.
	
	
	
	

	TRMT 490  (3)  Graduating Seminar in Recreation and Tourism 

An examination of special advanced topics in tourism and recreation.

	RETO4105 Analysis seminar

Under the direction of a professor, the students explore new themes which will contribute to the advancement of knowledge in the field of leisure. This course includes the critical examination of topics or problems allowing the interpretation of different social, cultural, and economic dynamics connected to the phenomenon of contemporary leisure.
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	RETO4432 -The tourist development

This course looks at the tourist development components and the importance of their total integration. The students will familiarize themselves with the conceptual executives who are used in order to ensure the tourist development of an area or an attraction. The notions of respect of the integrity of a host region, its population and its natural resources will be discussed.
	
	
	
	National touristic development 

Students will be explored as well as the basic touristic destination on Mexico 

They will try to solve  problems connected to the tourism and government 

 in order to know and promote Mexico as an international destination.

Course also discusses some topics on touristic  activities.

	TRMT 357  (3)  Advanced Research Methods in Recreation and Tourism Management 

An applied research course focusing on methods appropriate for assisting regional and community development through recreation and tourism initiatives. Students will develop an understanding of the fundamental concepts in developing and utilizing research for decision-making. Students will apply the techniques through engagement in applied research projects.
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	TRMT 390A  (3)  Special Topics - Youth 

An examination of the leisure behaviors of youth to determine how to plan for the provision of services for this sub-population. Population analysis and market segmentation are used as a means of determining participant functioning characteristics and participant needs, interests and skills
	
	
	
	
	


